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Generally, we present three or 
four “concept territories” for 
a campaign. We share these 
with the client and discuss 
the strength of each in a 
collaborative meeting. 
For this one, we presented 
five.
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Ultimately, the client decides 
which territory we move 
forward with.
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The 
Rationale
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For each territory proposed, 
we explain how and why the 
idea will accomplish the 
campaign objectives.
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For each territory proposed, 
we present sample copy, and 
a few imagery samples to 
convey how the ad would 
feel.
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The Details
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For this infection prevention 
campaign, we presented a 
few options to the Wisconsin 
Department of Health 
Services regarding the 
format of the ads and the 
style of the Wally character.
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Proof of 
Concept

THE WALLY CREATIVE PROCESS

CONFIDENTIAL | © 2023 6AM MARKETING

We presented DHS with a 
proof-of-concept video prior 
to having the set and props 
built to ensure we were all on 
the same page before 
moving forward.



Something to remind you about us when 
you see it on your desk 

 
 
 

Final 
Deliverable
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Implementing feedback from 
the client, we created a 
unique, fun and memorable 
campaign that both DHS and 
6AM were excited about.


